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INTRODUCTION

Born in Chamonix 
in  1860, Simond has 
a heritage forged in 
craftsmanship and 
mountain culture.

The brand was shaped by generations 
of blacksmiths and alpine pioneers, 
emerging in the heart of the Alps with a 
clear mission: to design tools that could 
take climbers further into the Mont Blanc 
massif. By the end of the 19th century, 
Simond had already established itself 
as one of the world’s first mountain 
equipment manufacturers.

Ice axes and crampons bearing the 
Simond name helped write the earliest 
chapters of alpinism. For over 165 years, 
climbers across the globe have trusted 
Simond for reliable, high-performance 
gear. Since joining the DECATHLON group 
in 2008, the brand has continued to grow 
- staying true to its roots while developing 
technical equipment for mountaineering, 
climbing, and alpine pursuits, with a focus 
on precision, safety, and innovation.

Still based at the foot of Mont Blanc - in 
the world capital of mountaineering - the 
Simond Base Camp is both a symbol 
and a working hub. Opened in 2020, it 
reflects the brand’s deep local ties and 
its commitment to preserving traditional 
know-how (including full in-house design 
and production of metal gear such as 
ice axes, crampons, and carabiners), 
fostering direct exchange between 
users and designers, and advancing 
a thoughtful, sustainable approach to 
development and manufacturing.
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SIMOND 2025: THE BRAND 
FOR MOUNTAIN PURSUITS

«The mountains are evolving. And so are 
we.Today, mountain lovers experience 
the outdoors in many diverse ways. They 
combine ski touring with mountaineering, 
link long multi-pitch climbs with extended 
treks. Access and transfers may involve 
bikes, sailboats, or even paragliders on the 
way back. This richness of activity calls 
for a tailored response: a broader range, 
or a hybrid wardrobe,  multi-discipline gear 
designed to better meet their needs.

But an even deeper shift is underway: 
a search for meaning. New adventure 
stories are emerging, less about 
conquering the highest peaks, and more 
about how you get there. In today’s 
environmental context, our role is to 
inspire new, simpler, more responsible 
ways to experience the mountains. True 
to our historical values, at Simond we 
want to actively contribute to these new 
mountain narratives.

Our mission is clear: to support this 
change in mindset, staying close to today’s 
and tomorrow’s mountain enthusiasts. 
Lovers of the mountains expect high-
performance gear that meets strict 
standards of quality and durability. And 
that is a belief we share.”

_ NATHALIE JACQUIER, 
SIMOND MARKETING DIRECTOR

As the ways we move through the 
mountains continue to evolve, Simond is 
expanding its technical expertise across 
these fast-growing disciplines - applying 
the same commitment to precision, 
innovation, and long-term performance to 
each one.

As mountain activities evolve, intertwine, 
overlap, and sometimes flow into one 
another within the same day, Simond 
offers complete equipment ranges 
designed to meet these new demands.
In the mountains, across all terrains, every 
detail counts: durability, lightness, safety. 
With a constant ambition to develop long-
lasting products, Simond also ensures 
fair pricing to support all discerning users, 
without compromising on quality.

Simond is committed to supporting 
passionate adventurers through their 
toughest challenges.

TREKKING

CLIM
BING

BACKCOUNTRY S
KIING

A new chapter begins for Simond - 
now fully focused on supporting 
passionate mountain sport 
athletes across trekking, climbing, 
mountaineering, and ski touring.

MOUNTAINEERING
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WHERE MOUNTAINEERING BEGAN, 
SO DID OUR STORY

ANAPURNA FIRST ASCENT
MAURICE HERZOG
1950

On August 8, 1786, Jacques Balmat and 
Michel-Gabriel Paccard, two locals from 
Chamonix, completed the first ascent of 
Mont Blanc.

The epic of great 
ascents runs parallel to 
the story of Simond.

This achievement marked a turning point: 
the birth of mountaineering. But beyond 
reaching the summit, a whole new world 
of imagination opened up. The mountain 
became a land of adventure, conquest, 
and scientific discovery. This foundational 
moment also marked the dawn of alpine 
tourism.

The epic of great ascents runs parallel 
to the story of Simond. Generation after 
generation, climbers and mountaineers 
have pushed altitude limits, confident 
in their gear. Simond’s Special A ice axe 
was indeed the one raised on Annapurna 
by Maurice Herzog (1950), and later by 
Edmund Hillary and Tenzing Norgay on 
Everest (1953).

In the hands and under the feet of 
countless mountaineers, the Simond 
name has been part of yesterday’s 
achievements… and continues to inspire 
those of tomorrow.
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1860

Adolphe Simond, from a 
long line of farmers in the 
Chamonix valley, becomes the 
first blacksmith in the Simond 
family.

1865

Edward Whymper completes 
the first ascent of the Aiguille 
Verte and would later become 
a key ambassador for the 
brand.

1871

Adolphe crafts his first ice 
axe, a tool that would go on 
to become legendary.

1883

«A. Simond & Frères» is born.
Adolphe, Michel, and François 
Simond begin signing their 
ice axes and start producing 
them on a larger scale. 
Chamonix is on its way 
to becoming the world’s 
mountaineering capital.

1922

François Simond founds 
«FRANÇOIS SIMOND & FILS.»
Surrounded by greats like 
Edward Whymper, Édouard 
Frendo, and the prestigious 
Groupe de Haute Montagne 
(GHM), he fully outfits climbers 
with ice axes, crampons, 
pitons, and carabiners.

1943

Supported by legendary 
climbers like Lionel Terray, 
Louis Lachenal, and Edmund 
Hillary, dubbed the “conquerors 
of the impossible”, Claudius 
Simond pioneers lighter 
materials and patents the first 
detachable ice axe, pitons, 
crampons, and the world’s first 
lightweight steel carabiner.
This marks the dawn of a new 
era in mountaineering.

1969

Ludger Simond takes over the 
family business, modernizing 
production, pushing innovation, 
filing patents, and anticipating 
the needs of a new generation 
of climbers. This marks 
the dawn of a new era in 
mountaineering.

1950

Maurice Herzog and Louis 
Lachenal make the first ascent 
of Annapurna (8,091 m), using 
the iconic Simond Special 
A ice axe.

1953

Edmund Hillary and Tenzing 
Norgay reach the summit of 
Everest (8,849 m), equipped 
with the Simond Special A 
ice axe.

1972

Makalu — the first rigid 
crampon offering climbers 
unparalleled precision on ice.

2001

Launch of the Scud, the first 
ice axe with an offset shaft, 
designed for dry-tooling, a 
new discipline blending ice 
and rock climbing.

1975

Chacal — the first “banana-
shaped” ice axe blade 
that revolutionizes ice 
climbing, enabling technical 
ascents previously thought 
impossible.

1988

Simond moves to modern 
facilities in Les Houches 
and teams up with leading 
figures like Christophe 
Profit, François Marsigny, 
and the French National Ski 
and Mountaineering School 
(ENSA).

1990

François Marsigny and Andy 
Parkins make the first ascent 
of Cerro Torre in Patagonia.
Between 1970 and 2003, 
Simond filed over 40 patents, 
cementing its reputation as a 
pioneer in developing highly 
technical, specialized, and 
innovative mountain gear.

**

Between 1970 and 2003, 
Simond filed more than 
forty patents, confirming 
his pioneering role in the 
development of increasingly 
technical, specific and daring 
equipment.

2004

Ludger Simond sells the 
company to the French group 
Wichard, global leader in 
marine hardware.

2008

Simond joins DECATHLON.
A turning point that marks 
the brand’s diversification. 
Building on its metalworking 
expertise, Simond expands 
into new product categories, 
offering a full range of 
mountain equipment: ropes, 
harnesses, helmets, climbing 
shoes, technical apparel, 
backpacks, and tents.

1991

First ascent of the K2’s 
northwest ridge by Christophe 
Profit and Pierre Beghin, 
equipped with Simond’s 
Piranha ice axe and rigid 
Makalu crampons.

2017

A bold new alpine-style route 
on the South Face of Nuptse 
(7,861 m) by Benjamin Guigonnet 
(Simond Team), Helias Millerioux, 
and Frédéric Degoulet.

2020

The Simond Base Camp opens 
at the entrance of Chamonix.2021

Benjamin Védrines (Simond 
Team) and Charles Dubouloz 
open a new route on Chamlang 
(7,319 m, Nepal).

2023

Simond pioneers the first 
wear indicator on climbing 
shoe rubber — a breakthrough 
that helps climbers anticipate 
resoling.

2025

Ice Rack — A gear holder 
with an innovative opening 
system and instant-release 
mechanism, designed for 
ice climbing and technical 
mountaineering.

Today and tomorrow

Driven by the evolution of 
mountain sports, Simond 
continues to grow and broaden 
its horizons. Historically rooted 
in alpinism and climbing, the 
brand now also supports ski 
touring and long-distance hiking 
enthusiasts.
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STILL IN CHAMONIX, CLOSE TO THE 
COMMUNITY — THE SIMOND BASE CAMP

From the first 
workshop in Les 
Bossons to today, 
Simond has always 
rooted its expertise 
in the heart of 
Mont-Blanc.

The Base Camp, Simond’s design center 
in Chamonix, is a symbolic site that 
highlights both local excellence and a 
strong mountain identity. It reflects a deep 
commitment to preserving traditional 
know-how, ensuring that all gear is 
designed here, and that all metal products 
like ice axes, crampons, carabiners, belay 
devices are manufactured on site. This 
dedication also reaffirms Simond’s role in 
supporting local employment and actively 
contributing to the region’s development.

LE BASE CAMP
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More than just a production facility, the 
Base Camp is a dynamic hub where 
research, innovation, and manufacturing 
meet. It’s a space for the mountains, 
for innovation, for knowledge-sharing 
and collaboration. Here, teams design 
and build equipment, test and inspect 
all product lines from ropes, harnesses, 
backpacks, and apparel to helmets, 
climbing shoes, mountaineering boots, 
tents, and more.

One key feature is the impressive drop 
tower, used to test the strength of 
prototypes and rope products, a critical 
step before real-world testing 
to guarantee safety and reliability.

Just as they walk in, visitors are drawn to 
the 200 m² exhibition space, which tells 
the story of mountaineering through the 
lens of the brand’s own history. Archive 
photos, vintage ice axes and crampons, 
rare pieces, and never-before-seen stories 
bring this legacy to life. This fully open 
museum is a tribute to the human and 
technical adventure of an era — and of 
the brand that helped shape some of the 
greatest ascents.

4000 M² IN TOTAL
1500 M² OF PRODUCTION SPACE
110 TEAMMATES
25 IN PRODUCTION 
50 DEDICATED TO PRODUCT DEVELOPMENT
50% MEN AND 50% WOMEN
1 DROP TOWER
1 TEST CLIMBING WALL
1 BOULDERING WALL
1 STRENGTH TESTING LABORATORY
1 PROTOTYPING WORKSHOP

LE MUSÉE SIMOND

A climbing wall and bouldering area are 
also essential for testing and refining new 
climbing shoes and gear, and they double 
as a welcome playground for the teams!
Dedicated work and meeting spaces also 
foster collaboration and strengthen ties 
with the local mountain community.
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ONCE PIONEERS, ALWAYS PIONEERS

Simond keeps 
moving forward, 
driven by its passion 
and the core 
values of mountain 
adventure.

Responsibility : 
safety, social and environmental 
responsibility

Commitment : 
physical and mental resilience, 
perseverance, and pushing limits

Freedom : 
raw nature, vital sensations, 
and inner balance

Rope team spirit : 
trust, solidarity, and sharing

Respect for alpine style : 
self-reliance, lightness, 
simplicity, and humility

French expertise : 
a legacy of craftsmanship 
born in Chamonix
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In 2025, Simond expands its focus 
beyond climbing and mountaineering to 
include trekking and ski touring, keeping 
up with the way outdoor sports are 
evolving.

Today, athletes are blending disciplines 
within a single expedition, multi-day 
approaches followed by big wall routes, 
biking to access cliffs, combining ski 
touring with mountaineering, and more. 

Winter or summer, on trails, ice, rock, 
or snow, every piece of gear is built to 
handle the elements: raging storms, high 
altitude, freezing nights, or scorching 
heat. In the Mont Blanc massif, a full-
scale outdoor lab, Simond continues to 
design high-performance, technical gear 
that incorporates the latest technologies.

Built to last. Designed with clean lines. 
And never compromising on safety. 
Each innovation aims to strike the right 
balance between technical performance 
and a controlled environmental footprint.

The mountains are our first source of 
inspiration, and protecting them means 
rethinking how we design. With high 
standards, humility, and commitment.

SIMOND, A NATURAL EVOLUTION

Until now, trekking and ski touring 
products were designed and developed 
by DECATHLON teams under the Forclaz 
and Wedze brands. To streamline the 
customer experience and offer a more 
complete range of gear, both activities are 
now united under a single brand: Simond.
The design teams have merged with 
Simond’s, bringing together their talent 
and expertise to elevate the brand’s 
technical excellence.

DECATHLON, through its Quechua label, 
will continue to focus on day hikes, family 
outings, camping, skiing, snowboarding, 
and other snow sports or winter hiking 
activities.

15



Today, Simond 
positions itself as 
the group’s expert 
mountain brand, 
committed to meeting 
the needs of even 
the most demanding 
mountaineers.

Simond became part of DECATHLON 
in 2008, enhancing the group’s offering 
with technical, safety-focused mountain 
gear and expanding into full equipment 
solutions for all vertical disciplines. 
From 2025, as mountain sports become 
increasingly hybrid, Simond is also 
branching into trekking (multi-day hikes 
with high-altitude passes) and ski touring.

Just as Van Rysel leads in high-
performance cycling and Kiprun 
specializes in running, Simond now 
stands as DECATHLON’s expert 
mountain brand - dedicated to meeting 
the demands of the most committed 
mountain athletes.

ABOUT SIMOND

DECATHLON is a global multi-specialist 
sports brand that caters to everyone from 
complete beginners to elite athletes. As 
an innovative designer of sports gear for 
all levels, the company has been driven 
since 1976 by one clear ambition: to 
get people moving through the power 
of sport. With 101,100 teammates and 
1,817 stores worldwide, DECATHLON is 
committed to helping everyone become 
fitter, happier, and more fulfilled, all while 
building a more sustainable future.

ABOUT DECATHLON
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Our athletes are more than just a team, 
they’re a strong rope team. Team 
Simond is made up of passionate, expert 
individuals. They are men and women,  
engineers, designers, salespeople, 
operators, some of whom are also high 
mountain guides, mountain leaders, ski or 
climbing instructors. They carry forward 
a true mountain spirit, where sharing and 
passion are deeply intertwined.

With its extensive experience, the brand 
works closely from design through testing 
with a network of partners: mountain and 
climbing professionals who bring field 
expertise and high standards rooted in 
daily use of safety equipment.

Here, mountain excellence is built day by 
day. By listening to their preferences and 
feedback, the teams co-develop solutions 
that meet the expectations of trekkers, 
climbers, skiers, and mountaineers and 
better support them before, during, and 
after every outing. Together, they develop 
products that precisely answer their 
needs.

MORE THAN A TEAM, 
A ROPE PARTY AT HEART

Team Simond brings together men 
and women with varied backgrounds, 
operating in diverse environments, but 
all driven by the same passion for the 
mountains and shared values of humility, 
creativity, and respect for our planet.

Guides, instructors, climbing champions, 
adventurers, 17 passionate individuals 
from all professions and disciplines 
make up Team Simond. The richness 
of their experience fuels projects, drives 
excellence, and shapes the future of gear 
and products.

Additionally, Simond has built strong, 
longstanding ties with ENSA (the National 
School of Ski and Mountaineering). This 
collaboration continues today with new 
generations of high mountain guides.

TEAM SIMOND, EXCELLENCE IN DIVERSITY

To stay close to the community, Simond 
supports a range of events that sit at the 
very heart of mountain sports.

At these key gatherings, Simond builds 
strong connections, encourages dialogue, 
and whenever possible, runs product 
testing in real conditions.

DES PARTENARIATS QUI ONT DU SENS 



3 TEAMMATES
3 PASSIONS
3 UNIQUE STORIES

At just 18, Meije is already making a name 
for herself. With three silver medals to 
her name, she claimed her first Youth 
World Championship title in lead climbing 
in 2023. A well-rounded athlete, she also 
competes in bouldering, but lead is what 
truly fuels her. 

She trains with the French national team 
in Voiron and lives in Grenoble, right in the 
heart of a region built for performance. 
In 2025, she’s stepping up to the senior 
world circuit, aiming to qualify for the 
Climbing World Cup. And who knows, she 
might aim even higher: the 2028 Olympic 
Games.

Jean Rouaux (@jeanregistre on 
Instagram) is one of a kind. This 23-year-
old climber from Chamonix is rewriting 
the rules of adventure in a low-carbon 
way. In the fall of  2024, he set himself 
a bold challenge: ride his bike from 
Chamonix to the summit of Ama Dablam 
(6,812 m), an iconic Himalayan peak in 
Nepal. 11,500 km by bike, 80,000 metres 
of elevation gain, 14 countries crossed, 
nearly 200 km per day for 70 days. 
An epic journey of solitude, effort and 
pushing beyond limits. 

In early 2025, he’s back on the saddle, this 
time heading north to Norway. His goal: 
cross the Arctic Circle and ski the fjords.
A sporting feat first and foremost, driven 
by a deep commitment to sustainability 
and a clear passion for slow travel.
What if the real adventure wasn’t the 
summit itself, but the journey to get 
there?

Nearly 33 years old, Benjamin Védrines is 
a high mountain guide and professional 
alpinist. Regarded as one of the best of 
his generation, he embodies a committed, 
fast, and technical style of alpinism. 
Nominated four times for the prestigious 
Piolet d’Or, he continues to achieve high-
level ascents. Based in the Écrins, he 
undertakes rapid and extremely technical 
climbs, as demonstrated by his latest 
accomplishments in 2025: in January, he 
completed the first solo winter ascent of 
the Base route on the Drus (Mont Blanc 
massif), and in May, alongside Nicolas 
Jean, he successfully traversed the entire 
Mont Blanc massif via its steep slopes in 
just three days.

Having previously been part of the 
Simond athlete team from 2017 to 2021, 
Benjamin rejoined the Chamonix-based 
brand in 2025 around a shared vision: to 
imagine together the future of extreme 
alpinism and to write a new chapter in its 
history, with passion and high standards.

Meije 
Lerondel

Jean
Rouaux

Benjamin 
Védrines
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FOCUS ON 3 ICONIC 
SIMOND PRODUCTS

The MT900 Ultralight 50L backpack is 
designed to meet the needs of the most 
demanding hikers, weighing in at just 880g.
It combines lightness, comfort, and 
durability and is ideal for long-distance 
walkers covering many kilometers. 

As more hikers embrace an ultralight 
approach, high equipment costs and 
concerns over comfort remain barriers 
for some. With the MT900 Ultralight, 
Simond’s teams took on the challenge 
to develop a backpack that’s ultralight, 
comfortable, and breathable, perfect for 
long trekking adventures. From famous 
multi-month thru-hikes in the US to shorter 
GR routes in France, this pack is made for 
endurance hikers aiming to minimize load 
weight, whether for prolonged walking or 
smoother progress along the trail.

Its design ensures maximum sensitivity 
and grip on all types of holds and 
volumes, making it ideal for pushing 
performance to the limit. Working closely 
with its athlete partners, the Simond team 
developed a technical climbing shoe that 
combines grip quality and flexibility.

With exceptional traction thanks to the 
use of 4 mm Vibram XS Grip rubber and 
a construction that promotes full rubber 
contact with the hold, it delivers top 
performance.

The shoe’s asymmetrical, downturned, 
and aggressive shape offers high 
precision. It strikes the right balance 
between overall softness and targeted 
stiffness on the edges, providing both 
grip and precision on small footholds. 
Comfort is carefully calibrated: the shoe 
wraps the foot without causing pain. 
A brushed, slightly elastic synthetic 
microfiber adapts perfectly to the shape 
of the foot.

WEIGHT: 880 G
VOLUME: 50 LITRES
MATERIALS: 100D PA RIPSTOP, ULTRALIGHT STEEL ALLOY
BACK: CURVED, VENTILATED, ADJUSTABLE
COMFORT: DUAL-DENSITY FOAM ON STRAPS AND HIP BELT
CLOSURE: ROLL-TOP
3 EXTERNAL POCKETS
WATER BOTTLE ACCESS
INTERNAL ZIPPED POCKET
2-LITRE HYDRATION BLADDER POCKET
COLOR: GREY/BLACK
PRICE: £229.99
AVALAIBLE SINCE APRIL 2025 ON DECATHLON.UK

CO-CREATION: 
THE EDGE SOFT CLIMBING 
SHOE, INSPIRED BY CHAMPIONS

AVAILABLE SIZES: EU 36 TO 46 
(INCLUDING HALF SIZES)
COLORS: BLACK/WHITE/BLUE
PRICE: £99.99 
AVAILABLE ON DECATHLON.UK

NEW: MT900 UL ULTRALIGHT 
50L TREKKING BACKPACK
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Manufactured in the Simond factory in 
Chamonix, the Mamba is one of the latest 
iconic and innovative ice axes. Designed 
for ice climbing and high-mountain 
gullies, it stands out for its exceptional 
lightness: only 545g, making it one of the 
lightest in its category.

Equipped with an ergonomic, self-gripping 
handle, the Mamba offers excellent 
grip, featuring a double spur for hand 
changes designed to maximize feel for 
all hand sizes. The shaft has a grip to 
increase hold during hand transitions. Its 
versatile banana-shaped stamped steel 
pick performs well on hard snow, ice, and 
rock. The pick is quickly interchangeable 
thanks to a male/female screw system 
that allows easy removal and attachment. 
The minimalist hammer is perfect for 
hammering pitons and is also quickly 
replaceable, reflecting a focus on 
durability. Excellent strike precision 
thanks to its handle and ultra-lightweight.

ULTRALIGHT: THE MAMBA, A MODERN, 
LIGHTWEIGHT, AND TECHNICAL ICE AXE 
IN THE SIMOND TRADITION

WEIGHT: 545G, 520G WITHOUT THE HAMMER
LENGTH: 50 CM

DISCOVER ALL SIMOND PRODUCT RANGE >

With the Mamba ice axe in hand, Simond 
athlete Benjamin Guigonnet repeated 
La Sorcière Blanche in February 2023, a 
legendary 340-metre mixed and ice route 
(M8, WI6+) first climbed in 2006, located 
in the dramatic cirque of Sixt-Fer-à-
Cheval, Haute-Savoie.
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INNOVATION AND RESEARCH 
DRIVING IMPACT REDUCTION

“As a mountain sports brand, we face a 
real dilemma. On one hand, we believe 
deeply in the physical and mental benefits 
of getting outside and being active. On the 
other, we’re fully aware that manufacturing 
consumer goods, especially at scale, puts 
significant strain on the planet. That’s 
why we’re rethinking our relationship with 
growth. True environmental progress 
means not just doing less harm, but 
fundamentally shifting how we design, 
produce, and consume.

Our number one priority is to create gear 
that’s reliable, useful, and built to last, both 
technically and aesthetically. Every product 
goes through rigorous lab and real-world 
testing to ensure long-term durability. 
We also prioritize timeless design, so our 
gear stays relevant and functional year 
after year.

Day to day, our teams (engineers, 
designers, prototypers, pattern makers, 
stylists) work together on a shared 
mission across the Decathlon Group: 
eco-design. In practice, that means 
choosing materials, construction methods, 
and production processes that are less 
resource-intensive, without compromising 
performance.”

“As a mountain sports 
brand, we face a real 
dilemma. [...] That’s why 
we’re rethinking our 
relationship with growth. 
True environmental 
progress means not just 
doing less harm, but 
fundamentally shifting 
how we design, produce, 
and consume.”

_ LOUIS DOULS, 
SUSTAINABILITY LEADER
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At Simond, 
material choice 
is key.

At Simond, material choice is key. There 
are many types of fibers, each with its 
own technical benefits and environmental 
impacts. Our goal is to focus on a 
carefully selected range of materials with 
a low environmental footprint. When it 
comes to metal equipment, the options 
are more limited. For textiles, however, 
many solutions exist:
◆ Organic materials, such as cotton
◆ Recycled materials, such as recycled 
polyester and polyamide
◆ Certified materials, such as Abelusi-
certified wool

The Vertika t-shirt is made from 100% 
organic cotton, featuring a thick 190 g/m² 
knit to ensure both softness and freedom 
of movement. Its regular fit is designed to 
accommodate the demands of climbing 
without restricting technical movements.
Organic cotton is grown without chemical 
fertilizers, pesticides, or GMOs. This 
production method reduces the risk 
of soil and groundwater pollution and 
promotes more responsible resource 
management. Bonus: this t-shirt is un-
dyed. Its natural beige color is from the 
raw, unprocessed cotton.

THE VERTIKA CLIMBING T-SHIRT

PRICE: £14.99
FOR MEN
AVAILABLE ON DECATHLON.UK

TAKING MATERIALS INTO ACCOUNT
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Dyeing is one of the most impactful 
stages in the life cycle of a textile product.
It often involves high consumption of 
water, energy, and chemicals, with a 
significant risk of water pollution. To 
address this, the design teams explore 
and incorporate various alternatives to 
traditional dyeing:
◆ Dope dyed
◆ Bi-tone
◆ Heathered (Chiné)
◆ Undyed

Dope dyeing involves adding color 
pigments directly during the yarn spinning 
process. This method eliminates the need 
for traditional dye baths, which consume 
large amounts of energy and water. 
However, this technique can’t be applied to 
all materials and remains limited for large 
quantities or certain fabric types.

Designed in the Chamonix headquarters, 
they are then produced in northern France 
with Cousin Trestec. They are “Dope Dyed,” 
meaning they are dyed through the mass. 
This process has been used for 10 years. 
It is a choice that requires giving up 
certain colors.

Dyeing is one of the 
most impactful stages 
in the life cycle of a 
textile product.

REDUCING DYE IMPACT

SPOTLIGHT ON THE “DOPE DYED” TECHNIQUE

CLIMBING ROPES
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SPOTLIGHT ON THE UNDYED TECHNIQUE

“Undyed” refers to the natural color of 
the fabric, as it is in its raw state, without 
added pigments. It is a simple, visible, and 
particularly effective solution but cannot 
be applied to all product types, mainly due 
to technical, aesthetic, or color durability 
reasons.

The Tarp Tent, available in 1 or 2-person 
versions, is designed for experienced 
trekkers seeking an ultralight bivouac 
solution in the mountains. This hybrid 
model between a tent and a tarp uses 
your two trekking poles (not included) as 
its supporting structure. It features a side 
entrance and a vestibule. The 1-person 
model weighs just 920g.

This tent is “undyed,” meaning it is undyed 
and recognizable by its pure white color. 
This model reflects a shared commitment 
between the brand and its customers to 
rethink outdoor gear more responsibly.

MT900 TARP TENT 

WEIGHT: 920 G (1-PERSON)
1-PERSON MODEL PRICE: £129.99
2-PERSON MODEL PRICE: £179.99
AVAILABLE ON DECATHLON.UK 
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DESIGNING DURABLE AND 
REPAIRABLE PRODUCTS

VERTIKA SOFT CLIMBING SHOES 
AND ITS WEAR INDICATOR

Extending the life of 
a product also means 
extending the life of our 
mountain adventures.

Extending the life of a product also 
means extending the life of our mountain 
adventures. The first individual action is to 
make your gear last longer. Lengthening a 
product’s lifespan means replacing it less 
often, which means producing less and 
throwing away less.

Simond works to create durable products 
by anticipating and analyzing weak points 
right from the design phase to reinforce 
them effectively.

But accidents can still happen: a torn 
jacket, a broken buckle on a backpack… 
That’s why Simond also develops 
products designed to be easily repairable 
and offers practical solutions: designs 
that facilitate repair (replaceable parts, 
accessible seams, available spare 
parts) or repair options that can be done 
professionally or DIY, thanks to repair kits 
and available parts.

This technical and flexible climbing 
shoe, designed for advancing at an 
intermediate level (6 and up), is like all 
climbing shoes subject to rapid wear 
from rubbing on rocks, outdoor cliffs, or 
indoor holds. To extend their lifespan, 
professional resoling is possible. But you 
need to know when to act, before the 
wear makes repair impossible.

That’s why Simond designers have 
integrated an innovative wear indicator on 
the Vertika Soft model. The shoe’s rubber 
coating features a red dot that appears 
when the rubber is too worn (less than 
1.5 mm).

This visual marker helps climbers identify 
the right time to resole, before the rubber 
is too damaged. A simple step to save 
gear, reduce environmental impact, and 
climb longer and more comfortably with 
your favorite shoe.

WOMEN’S SIZES: 36 TO 41 - PRICE: £64.99
MEN’S SIZES: 40 TO 46 - PRICE: £69.99
AVAILABLE ON DECATHLON.UK

TO REPAIR A SIMOND PRODUCT:
◆ CLIMBING / MOUNTAINEERING 
◆ BIVOUAC
◆ TREKKING

28

WHERE TO GET YOUR 
CLIMBING SHOES RESOLED?

Drop off your worn-out climbing 
shoes at a DECATHLON store, 
and they will be sent to Simond’s 
partner resolers.

https://www.decathlon.co.uk/search?Ntt=vertika+soft+climbing+shoes 
https://support.decathlon.co.uk/search?s=climbing 
https://support.decathlon.co.uk/search?s=trekking+tent 
https://support.decathlon.co.uk/search?s=trekking


Simond 
figures for 
2025
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SIMOND FIGURES FOR 2025

Simond in Chamonix 
for 165 years.

4000 m² dedicated to 
research and innovation, 
including 1500 m² for 
production

800 product references.

20 athlete partners.

110 passionate team members.

In 2024, 56% of sales came 
from eco-designed products.

377 products sent for long-
term testing in 2024 (field 
tests conducted by external 
testers over several months in 
their personal or professional 
practice).

1 million carabiners produced 
annually in Chamonix.

10,000 ice axes produced 
annually in Chamonix.

10,000 pairs of crampons 
produced annually in 
Chamonix.

Climbing shoes: 59% of users 
resole their shoes for reuse. 
Simond estimates 6,800 pairs 
resoled in France in 2024 via 
the DECATHLON network, a 
25% annual increase.

Resoling is possible for all shoe 
brands and costs between 
€35 (half sole) and €45 (half 
sole and coating).

The brand ranks in the TOP 3 
for climbing shoe sales (source 
USDE & FFME).

In 2024, 4,897 km of ropes 
were produced, weighing 
2,295 tonnes.
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